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In a strict sense, mOre 1s a hub soon to be open in
Kiev, Ukraine. It hosts events, workshops, and
studios. Generally speaking, mOre is beyond all
classical formats. It is more than just hub:
more than just lecture halls; more than any
familiar format. This is the place where great
Ideas are born, new meanings are formed,
modern and timely cultural projects are
created. A place where the power of creative
group thinking reaches its peak and the
guantity goes into quality.

The key thing about mOre 1s that it will host great
debates, with well-formed ideas, about business,
innovations, soctal and cultural changes. By this
synopsis, we were asked to create a
representative branding. Our goal was to
start conversations and make people curious
about this space. Our approach was to make
people view mOre as a birth point for ideas,
movements, and cultural trends. Things start and
evolve here.

more

To mark this idea, we used the circle icon,
because of its' deep meanings and
philosophy. The circle is one of man’s first
symbols. It is inclusive. It invites people to
come together and be united. It is accepting
and protective. It sparks creativity and
enlightens people. That's why, the "O" from
mOre will be treated graphically to suggest the
main theme of any event, thus becoming flexible
and vibrant.

—>logo

rEWOIl

The branding is left with open-ending to
always be relevant to the present debates,
ideas, trends, politics, innovations etc. It will
continuously generate different visuals to
replace the O icon, depending on the context.
The brand we created is described as
constantly evolving. This has to be obvious in
its identity too.

—>domain

The O symbol can be replaced with an
Image that correlates with the domain.
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How boredom
can lead to -
your most
brilliant ideas.
Manoush

‘Zomorodi

Starts at
18:00
mOdule G
1st Floor

Do you sometimes have your most

jve ideas while folding laundry,

dishes or doing nothing in

[ 7 IU's because when your
bady goes on autopilot, your brain
gets busy forming new neural
connections that connect ideas and
soive problems. Leam to love being
bored as Manoush Zomorodi
explains the connection between
spacing out and creativity.

WWW.MORE.CLUB
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Remembering
Steve Jobs.
Steve Wozniak
as speaker.
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but more impressivelu,
the world he lived in.

Steve Jobs, in a way, is
the personification of
inflection point in humgn
history, which is why
is, in all likelihood, th
last heroic leader.

March mOdule B 18:00 Free
12th 1st Floor Entrance

mitre is.an intelli for mOfe s beyond all classical formats.

A place inwhich the strength of the o of the cor ¥ 5 It peak
and the quantity goes imto quality. & place for more ideas.
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Three weeks of diverse
workshops and lectures
with renowned speakers,
such as: Matt Goldman,
Tiffany Watt Smith, Renzo
Piano, Mihe Janvier,
Angela Wang, Martina
Flor, Elizabeth Blackburn,
Sarah Corbett, Jon
Bowers, Lauren Sallan,
Shonda Rhimes. Martin
Ford, Elizabeth Wayne
and Neil deGrasse Tyson.

Augi0th/  All mOdules

mOreeveryt

Three weeks of diverse
workshops and lectures
with renowned speakers,
such as: Matt Goldman,
Tiffany Watt Smith, Renzo
Piano, Miho Janvier,
Angela Wang, Martina
Flor, Elizabeth Blackburn,
Sarah Corbett, Jon
Bowers, Lauren Sallan,
Shonda Rhimes, Martin
Ford, Elizabeth Wayne
and Neil deGrasse Tyson.

Aug 10th/  All mOdules
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Three weeks of diverse
workshops and lectures
with renowned speakers,
such as: Matt Goldman,
Tiffany Watt Smith, Renzo
1= Piano, Miho Janvier,
Angela Wang, Martina
Paid Flor, Elizabeth Blackburn,
Entrance Sarah Corbett, Jon
Bowers, Lauren Sallan,
Shonda Rhimes, Martin
Ford, Elizabeth Wayne
and Neil deGrasse Tyson.
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Renzo Piano - Chairman.
Founding Partner. Architect

DP! ed at Paris Office.

Renzo Piano was bom in Genoa
in 1937 into a family of builders
While studying at Politecnico of
Milan University, he worked in
the office of Franco Albini. In

competition for the Centre
Pompidou

All mOdules
1st Floor
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This is an approach to make the point of what
mOre will be. It is a pop culture and art
history inspired sculpture. This piece is
composed of two very different materials. It
Is the Nike statue in an fragile, pale white
material reconstructed with powerful
modern electric blue limbs and head. mOre is
about adding ideas the provoke curiosity and
rethinking to the whole innovative process.




The reception area is important for two main
reasons. It serves as navigation for the
guests. It is the first thing the guests see
when entering the space. The reception itself
needs to be one important ambassador for
our brand. The design is respectful of the
whole concept - mOre. We thought of this
design as being composed of different layers
of glass. It will reveal the 3D logo with brain
synapse in its’ composure.



We made a meeting point to mark the entrance of the mQOre space. It is a concrete sphere, about 3
meters diameter. It marks the place from across all angles and it stands out from any street point.

K It will be painted from time to time by renowned artists. It will always be something entertaining to
- see. This will be a memorable installation for everyone who comes across it.




mOre is about the people who come. It is
about ideas, thoughts, moods, creativity and
various'tones. It is always changing. That's
why we let the known artists Work on the
walls in this area. It can change every 6
months. This area can be painted on a
specific theme. This way we always have
something interesting to show about what
we do and who we are.
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We used stickers that

discussions hosted i
stickers are th
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