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WHERE DID IT TAKE PLACE?

" DECEMBER 7-8,
2017

RED APPLE
FESTIVAL 2017

DIGITAL
OCTOBER

: 2.000 VISITORS
CENTER , .




" PROJECT OBJECTIVES

TO
MAKE
PEOPLE HAPPY

TO SHOW
THE VALUE OF
PROMOTIONAL GIFTS

TO ATTRACT
ATTENTION TO BRAND



/ 2000 FEST
VISITORS

200
DESIGNES
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'MAIN PROJECT STAGES
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« i - 1 MONTH FROM - "
250 000 RUB/ $4 327,5 CONCEPT TO GIFTS- 17 PEOPLE INVOLVED

GIVING

RESOURSES




'ONE OF THE
BIGGEST
VENDOR OF
BUSINESS

GIFTS -

ABOUT OASIS

24 YEARS ON
"THE MARKET

20,000 ITEMS
ON STOCK

5,000 DEALERS
THROUGHOUT
RUSSIA



WHAT WE HAVE
ACHIEVED
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PROVEMENT OF THE
MPANY'S MENTIONS
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'CREATIVE EXECUTION ' POSITIVE EMOTIONS UNFORGETTABLE GIFTS

WHY DID IT WORK




We are sure that good gifts
- can make many people

happy

@ 0asis



