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SPICE EXPERT
MONOSPECIES REDESIGN
Task: Solution:

Spice Expert is a manufacturer of
spices and seasonings in Uzbekistan
that produces and sells the best quality
product on local market. It is also one
of the leaders in sales in Uzbekistan
and the most expensive in its category.

The brand is so successful that new
players on the market mimic it, copying
the design, whilst being sold cheaper.

Thus, Spice Expert contacted our
agency with the task of redesigning the
identity and packaging of monospecies.
This goal was derived from the
necessity to radically distance the
brand from existing players in the
trading space.

In order to solve the task, we decided to
make a design so simple that it would
not be desirable to copy it. Therefore, we
created a distinctive minimalistic graphic
style based on geometric elements. Built
on a strict grid, it creates a unique visual
language.

We refused to use photos, but at the
same time retained a recognizable color
strip with a spice designation. The color
coding of spices has been preserved.

In order to get rid of the template photos,
we kept the packaging transparent and
showed the real product itself. In tin-
packaging this graphics helps to
emphasize product's premium.

PEAM3ANH MOHOCMELMIA

SPICE EXPERT

3apava:

Spice Expert — npouseogutens cneuuit
v npunpas B Y36ekuctane. Komnanua
NPOU3BOAUT 1 NPOAAET CaMblil Kauec-
TBEHHBI/l MPOAYKT CPeaM 0TeYECTBEHHbIX
npou3soguTeneii. flBnaetca opHUM

13 NugepoB no npogaxam YaGekucraxe
1 camblM 0POrMM B CBOGIA KaTeropuy.

Toprosas MapKa HacToNbLKO ycnewwHan,
4T0 NOA HEE MUMUKPUPYHOT HOBBIE UTPOKY
Ha pbIHKe, Konupya Au3aik. Mpu atom
NPOAATCA HOBLIE UTPOKY [iELIEBIE.

Spice Expert obpaTunucs B Hawe areHT-
CTBO C 3ajjayeil pean3aitia ctuna

1 YNaKOBOK MOHOCTIELMIA B HOBbIX
thopmarax. Heobxopumo Gbino kapau-
HaNbHO OTCPOUTCA OT CYLUECTBYHOLIMX
UrPOKOB B TOPrOBOM NpPOCTPaHCTBeE.

Pewenue:

Wexona u3 3apauu Mbl NPUHANY peLLeHme
CcAenaTb HacToNbKO NPOCTOi AU3aiiH,
4T00bI €r0 HE XOTENOCh CKOMUPOBATb.
Bbin co3pan MUHMMaNUCTUYHBIi
rpachmyeckuii cTunb. [eomeTpuyHan
rpathuka BbICTPaUBAETCA N0 CTPOroiA
CETKe U CO3JAeT YHUKANbHbIA BU3yanb-
Hblil A3BIK.

Mol 0TKa3anuch 0T MCMONb30BAHUA
thoTorpachuid, Ho Npu 3TOM CoXpaHUnK

y VIO LUBETHYIO y ¢ 06o3Ha-
ueHuem cneuuu. LiBeToBoe KopuposaHue
Crewuuil CoXpaHUnochb.

Yro6bl 36aBUTbCA OT LWABNOHHBIX thoTo-
30H, Mbl OCTaBUNM NPO3PaYHYH0 YNaKOBKY
ANA NAKeTOB U NOKa3anu peanbHblii
NpoayKT. B iecTAHoit ynaKoBke rpacdmka
NOMOraeT noAuYepKHyTb NPEMUaNbHOCTb
npogyKTa.
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