
FROM 2017 TO 1917
REVOLUTIONARY 
PETROGRAD 
TRIP

IN ASSOCIATION 
WITH LEV LURIE’S CULTURE & HISTORY CLUB



BACKGROUND

~ tourist trip market size in St. Petersburg in 2016

New product to examine the opportunity of entrance to the trip market was required

> 210 mln $ • 21% — expected tourist trip market 
growth in 2017

• > 6,9 mln of tourists visit the city but use 
usual taxi app

• Taxi aggregators’ dumping leads to 
margin declining on the taxi market 



THE BIGGEST TAXI COMPANY IN ST. PETERSBURG  
TAXOVICHKOF INVENTED SUCH PRODUCT

TAXI TOURIST TRIPS
Around Great October Revolution 1917, confined to it’s 100 years anniversary

But how to make them interesting & drive the demand?



SUCH HISTORICAL TOUR NEEDED A STRONG 
OPINION LEADER TO COLLABORATE WITH

So we invited the most acknowledged historician of St. Petersburg - Lev Lourie

This master of unnerdy education, who’s books, films, lectures & TV-shows 
are recognized all over the world created & burned excursion



KEY SUCCESS POINTS
Uniqueness. There are no such services 
Nothere in Russia.

Collaboration with an opinion leader.
The audioplay was written
and read by Lev Lurie

St. Petersburg weather

100 year Revolution Anniversary

and other leading world medias 
recommend to visit St. Petersburg

Absence of tourist routes
confined to the anniversary+16 — average t during tourist 

season — from May to August*

* Russia’s Weather Service 2014-2017



TAXI TRIP IS:

• All the history of Russian revolution 
in 1.5-2h

• Available 24h

• Single trips or for up to 4 people 

• Interesting facts only. For example, 
why Lenin used to walk in wet cap.

• Historical audioplay

• Unique level of comfort

INTERESTING, AFFORDABLE & 
INTRODUСED 
BY THE MAIN OPINION LEADER 
AMONG THE CATEGORY

25 $ 
for 1 to 4 

people



Own media

• Landing

• TaxovichkoF website

• TaxovichkoF social media 
accounts

• POSM in cars

Other media

• OOH (city formats)

• PR >40 publication in targeted media resourses

• Partnership with bloggers and opinion leaders — 
trip-for-review barter

• Ads in maps in tourist infocentres

PROMOTION CHANNELS



PR-TOOLS



PRESS-CONFERENCE

• TASS press-centre • 32 journalists • Lev Lurie tells about the project

Lev Lourie acted like a real celebrity. Journalists couldn’t stop to asking questions for more than an 
hour & published among 40 reviews of the trip 



PUBLICATIONS EXAMPLES



It was really great 
recognition & demand 
driver

THE TRIP BY LEV LOURIE BECAME SUCH POPULAR �
THAT OTHER HISTORICIANS STARTED TO CRITICIZE 
IT THROUGH ONE OF THE MAIN MASS MEDIA 
IN THE COUNTRY ‒ RIA NOVOSTI & DISCUSS VIA FACEBOOK



WE ALSO ADDED PROMOTION THROUGH LOCAL 
INFLUENCERS AS A STRONG SALES CHANNEL �

Bloggers
Opinion
leaders

Trip test 
drives

28 reviews
No less than 

100 orders
per review



REVIEW EXAMPLES



SO, WHAT THAT WE’VE GOT THANKS TO 
THE COLLABORATION WITH OPINION LEADER



KEY PR-RESULTS

• ROMI reached 403%

• Cost per contact < 0,003 $

• Media Value > 13

• Mediaindex of TaxovichkoF brand rose        
3 times (from 144 to 485) after start of this 
PR-campaign* 

  *Mlg.ru; Медиалогия



What do our clients say on

ROI 237%
6 907 trips

THE MAIN RESULT ‒ IS BUSINESS RESULT 

Earned TaxovichkoF
through it’s partnership 
with the opinion leader


